MAP™ Framework for Market Assessments of Medical Products
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Knowledge Deliverables

Patterns in the quantitative and qualitative data

= Not just product concepts

= Can included relationships to Rx and
reimbursement

= Competitive picture

Product concept hypotheses

=Target markets, menu, and product configuration

= First-pass economics and forecasts

Gaps to be filled (and process if need be) or
concepts to be further tested



